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Research Goals

To identify technical communication program
advertisement practices and gaps.

* To analyze how programs characterize
themselves and their audience.

Research Questions

* What kind of program identity do we projectin
our advertisements?

* Who are the advertisements addressing? Do
the advertisements address people who may
not know who we are or what we do?

* What are the emerging trends in print
advertisement recruitment strategies?

Content Analysis

58 print advertisements (ads) from the Council
of Programs in Technical and Scientific
Communication conference programs (2006-
2016); 39 were posted from the same
university in different years

* 33 universities were represented

* Framework: Bakhtin (1992); Thayer, Evans,
McBride, Queen, and Spyridakis (2007)
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Selling Technical Communication Program:s:
Content Analysis of a Decade of Program Identity and Addressivity

in Print Advertisements

Felicia Chong' and Aimee Kendall Roundtree’

Oakland University (1) and Texas State University (2)
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